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Product Development Process 

 
We create products that are powerful yet easy to use, by considering clear business objectives alongside 

the intended user’s aims. The product’s purpose, for the client and their customer, is always at the 

forefront in decisions about design and implementation. The success of this approach is evidenced in the 

levels of use of our products and in customer feedback. 

 

 

At Design For Purpose Ltd. we develop products for the way people work. 

Product definition 
 

Setting clear goals for 
product performance 
and business benefits. 

Audience / users 
 

Identifying who will use 
the product and how 
they will approach it. 

Visual identity 
 

Designing the 
distinctive nature of the 
product that reflects it’s 

purpose. 

User testing 
 

Researching where 
improvements can be 
made in usability. 

Ongoing development 
 

Periodic user studies 
and updating as work 
practices change. 

Functionality 
 

Defining the product 
features and their 

contribution to business 
objectives. 

Content requirements 
 

Identifying the 
information that people 

are looking for. 

Interaction design 
 

Analysing the tasks 
people complete when 
using the system. 

Interface design 
 

Specifying what’s on 
each page and how it’s 

labelled. 

Information 
architecture 

 
Arranging the content 

into meaningful 
categories. 

Navigation design 
 

Creating jargon-free, 
intuitive menus, 
mapping tools and 

links. 
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